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Helpful Tips 

Submission Guidelines 
When you are collecting content (for example: submissions by 
conference presenters) consider following specific, 
established scholarly material formatting requirements that 
will enhance findability, such as: 

 Google Scholar 
 Web of Science 
 PubMed 
 

Special Offerings Calendar  
Create a “Special Offerings” plan and schedule to ensure you 
have something to offer periodically. For example: most 
popular paper over the last month, most recent 
articles/papers, message from the president, interviews with 
contributors or keynote speakers, etc. 
 

Content Marketing Plan 
Create a Content Marketing plan that lists offerings and 
specifics. This can also be used as a Tracking template – 
updated to determine how successful an offering was based 
on Google Analytic results. Template could include: 

 URL 
 Key words 
 Name of offering 
 Target audience – analytics to verify success 
 Time period of offering 
 Percent response that would be considered successful - 
# of new visitors; # of recurring visitors; # who 
joined/purchased 

 Social media used, etc. 
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About Omnipress 

We provide associations “Big Ideas” and practical solutions for their 
educational meeting, training and publication content. 

We focus on helping you take your valuable content assets containing your 
industry’s most exciting research, ideas and education and delivering it in ways 
that make it more relevant, accessible, useful, timely – and, of course, cost 
effective. 

We help you brainstorm ideas to transform your educational program content, 
course materials and publication content into valuable assets you can deliver 
online, in print, via mobile devices and more. 

More than 800 associations consider us their hand-holding, problem-solving, 
big idea partner today… to help them realize the greatest possible value of their 
educational content tomorrow. 

Conferences and Meetings 
 Collecting and managing abstracts, 

presentations and reviews online 
 Providing educational conference 

program content in print, flash drives, 
CD and online 

 Creating event-based digital publishing 
platforms 

Training Materials 
 Providing on-demand printing of 

training materials 
 Customized order processing and 

fulfillment of materials to training 
events 

 Online order tracking 

Educational Publications 
 Creating digital publishing platforms 
 Inventory management, order 

integration and online reporting 
 Integrated order processing and 

fulfillment of publications 

For more information, visit 
www.omnipress.com.  
 


